Profile and work folio: Ajay Angre

Academics: GD Art in Visual and Marketing Communications
from J.J.School of Applied Art., Mumbai, India

Areas of specialization: Creative development, Marketing communications,
Business management.

What do | have to offer?  Over 20 years of valuable experience from international
exposure in the areas of Marketing communication, business
management, business development and administration. A
thinking mind for tangible profits.

Present role: Business Management Consultant. Author, Writer, Publisher
Presently based : Mumbai, India.

Professional Strengths: 1- Creative Concept Writing.
2- Specialization in Marketing Management.
3- Powerful Conceptualization power
4- Business development and Management vision.
5- Strong project management
6- Good at people management.
7- Excellent in oral and written communication.
8- Good at effective Presentations.
9- Highly organized. Ability to multi-task.
10- Ability to lead and motivate.
11- Strong interpersonal skills.
12- Ability to prioritize.
13- Quick in fixing problems with solutions.
14- Expert in handling digital soft wares,
15- Good at online communication and networking.
16- Ability to find solutions to the most challenging situations.

Job roles performed:

2000 till date: In India. Performing as Business Management consultant in expert space.
1988 to 2000: Owned an advertising Agency that was specialized in Direct Marketing, Sales
Promotional programs offering innovative ideas in consumer promotions.

1978 till 1988: Worked with the leading English language Daily- Khaleej Times in Dubai, UAE
as Head of the Design studio and Marketing Communications.

1977-78: Worked in Bahrain as Senior Visualizer

1974-77: Worked in Shilpi Advertising as concept artist

1971-74: | began my professional journey with an advertising studio as a concept artist

Contact details: Mob: +9769672550 E-mail: ajayangre@gmail.com



mailto:ajayangre@gmail.com

2011: My Recent work: As Author, Writer, Publisher

For the past one year, | have been into writing columns, articles and books. | have written
books on human behavior and mindset, reasons for success and failures in personal and
professional life. These are E-Books published in pdf format. So far | have written three books
on how to be successful and happy in personal as well as professional life. If you wish to
receive a copy of my E-Book, you may write to my email address and | will forward the copy
to your email.

As an author, writer and publisher of blogs, | write extensively on day to day social and
political issues, everyday. Visit the links given at the end of this presentation and feel free to

write to me.
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Contribution in the Art world:
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The best of my work in the print media:

Canon print campaign: Share the passion
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Share the Passion...
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Share the Passion...

WINNING AND LOSING
 ISALLPART OF THE GAME

CAPTURES ALL THE EMOTIONS
.
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Share The Passion...

Soccer. My Passion.
To be world class player. My Goal. Pele. My Inspiration:
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Capture his Passion Today!
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Powerful Corporate identity

This identity of Khaleej Times was conceptualized and developed by me. | received
complementary messages from certain media in Europe on creating such powerful corporate
identity for the news paper.
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Khaleej Times gt Anniversary promotion event




The most effective PR campaign ever conceived

To support circulation claim on ABC audited print run, the most effective PR campaign
designed for Ad Agencies was launched on the eve of 5" Anniversary of Khaleej Times. We
planned a great party on the occasion at Hotel Inter-con Dubai and invited Ad Agency
professionals, our high budget advertisers and direct clients. This was the most successful PR
program well executed.

On this event, we distributed a set of promo material in a neat envelope which had corporate
brochure, a letter from Circulation Manager with the copy of ABC certificate and an invitation
card welcoming every guest anytime to check our print run claim. | designed KT brochure
introducing all our key personnel from Director to Marketing and editorial heads to Area
Managers and Classified executives. | wanted our advertisers to know every key person
involved in business relationship and who ‘s who in the organization. The set objective was
achieved and the PR campaign was a roaring success.

The brochure.




The set of promotional material

The invitation card, ABC Certificate and a personal letter from Circulation Manager inviting
everyone ad agency, advertiser to check our claim about circulation anytime. It had a great
impact as planned. Advertising Agency professionals and top advertisers were extremely
happy for re- assurance given on our circulation and readership claim that was challenged by
the competitor. With this welcome call, that was open for scrutiny , the confusion created in
the market by the competition was negated with this brilliant move.
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The most powerful Advertising campaign

This advertising campaign you see here was conceptualized and developed by me and
launched when competition initiated an aggressive sales campaign. It was well admired by Ad
Agencies and got a thumps-up for highlighting the merits of Number one Daily. With no body
copy, only powerful copy theme with powerful dramatization delivered the message
effectively where Khaleej Times stands in the market and how it is perceived by advertisers.

Credibility...Earned.

CREDIBILITY...

-i Hhaleg) foiJimrs _

Khalegj ré4 Fimes

Tha neaspapar thal Bands out

T s S 4 —— S S P T S & Sy
— A Vi g mt— iy iy, T —




Distinction...Made.
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Recognition... WON.

IS WON OVER THE YEARS
NOT OVERNIGHT

Khalegj 744 Times
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Reputation... Built

REPUTATION. .. IS BUILT OVER THE YEARS
NOT OVERNIGHT

Khalegj &4 Fimes
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And this campaign became the topic of the region, especially the Ad Agency professionals and
the creative minds admired the campaign theme a lot and | received many calls personally
from Ad Agency guys saying the campaign has hit the roof.



Photo Classifieds...

The concept that generated additional advertising revenue

The concept | developed with three objectives in focus.

1: To convert classified linage advertisers into display advertising

2: To attract small budget advertisers who could not afford to come in the main stream ROP
advertising for rates being unaffordable.

3: To increase classified advertising revenue.

As the advertising rates were kept attractive and most economical to encourage small budget
entrepreneurs to advertise with Khaleej Times, all three objectives were successfully achieved

and the Photo Classified Advertising immediately caught the attention of the target market.

New Advertisers were created and additional Ad revenue twice a week was generated.




Institutional advertising
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Special Report Cover themes
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Magazine covers
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Other prestige Accounts worked on




Quaro... info T-shirts
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And for all those who want to know more about me
as Author, Writer, Publisher

Visit the links given below.
| have been writing articles on social and political issues.
Also articles on healthy Lifestyle and articles for young fresh minds on how to deal with
difficult boss, colleagues, office politics in professional life and
in personal life to become successful.

Ajay Angre
Author, Writer, Publisher and Creative Director.
ajayangre@gmail.com

Lifestyle newsdyou :
On Healthy Lifestyle. Food and Diet, Read
http://whats-d-news.blogspot.com

Officially Speaking:
For success in personal and professional life, Read
http://officiallyspeaking.wordpress.com

U-Said-It-Right:
For social and political views, Visit
http://u-said-it-right.blogspot.com

SMS:
For new ideas to take your business to next level, Visit
http://applysms.blogspot.com
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